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Fantasy Vanity
	After several hours of researching children’s toys and many surprises later, I decided to write this paper regarding the “Step2 Fantasy Vanity with Shatterproof Plastic Mirror and Sturdy Matching Stool” that is available on Walmart’s website. This toy is classified as a female’s toy that can be used for ages ranging from 3-11 years old. The Fantasy Vanity comes equipped with a pink and cream-colored vanity with rose decals, a stool, a hand mirror, a brush, a comb, and a push-button that allows the “princess” to turn on a light to “illuminate her reflection” (Step2 Fantasy Vanity). To my knowledge, a vanity is designed for a woman to have a space that she can use to get ready for the day, whether that includes applying her make-up, styling her hair, applying nail polish, etc. The company Step2 is teaching young girls to conform to society’s expectations, that attractiveness is an important feature that is linked to a person’s self-worth, and they need to wear make-up to be perceived as beautiful and a “princess” in today’s society.
On Walmart’s website, there are four photos that are displayed for parents to view this product. One of these photos portrays a Caucasian child smiling at herself in the mirror while holding a tube of lipstick. There is also a video provided where an Asian female is describing how the Fantasy Vanity is perfect for a “little princess” and an African American child comes and sits on the stool in front of the vanity and begins to play (Step2 Fantasy Vanity). Due to the diversity of the races in the video and the photo that is displayed for this product, I do not believe that this toy is targeted towards any one race in particular. 
However, based on the price of this product ($96.03), I do believe that it is targeted towards people in middle and upper-class socioeconomic statuses. The unusually high price for this product astonishes me. This toy is no different than any other toy that can be bought (such as a plastic playhouse that is much larger in size but made from the same type of material) except the fact that it is a miniature version of a vanity that can be bought for an adult female. It is made of pink and cream-colored plastic and made to be more appealing to the eye and “girly” by the strategic placement of the rose decals. The price of the material is cheap to make this product, but it is the concept behind it that makes the product itself so expensive. Women spend hundreds upon thousands of dollars on beauty products that society tells them that they need in order to be beautiful.  Judith Lorber states “social statuses are carefully constructed through prescribed processes of teaching, learning, emulation and enforcement” (55). This product could be the first of many purchases that teaches and reinforces the idea that young girls need to focus on their appearance to enhance their desirability for male counterparts.
Arguably, this toy introduces the ideation that girls should alter their appearance to “conform to cultural ideals of feminine beauty” (Lorber 58). This early training could become a foundation of self-esteem and self-worth issues by adding to the developing complex of how women view themselves: they are never pretty enough, not the right size, not the right color (whether that be related to skin complexion, hair color or eye color), etc. This message, in turn, could lead to the later development of health-related issues such as eating disorders, depression and anxiety. 
Due to the recurring use of the term “princess” in the description, I believe that this company is reinforcing the social construction of gender (Lorber) by portraying that make-up is necessary to look beautiful and be considered a princess. I do not think that society should be putting that type of pressure on anyone, especially little girls in the age range that this product is designed for (3-11). As a society, we should be promoting that everyone is beautiful, and women (and girls) do not need change their appearance to be beautiful, as this product implies. I agree with Lorber when she states that “people go along with the imposition of gender norms because the weight of morality as well as immediate social pressure enforces them” (58). I feel as though this product is starting girls out at a young age to focus their efforts on their appearance more than other important aspects of themselves. Little girls’ self-worth should not be based on how pretty they are with make-up on.
In conclusion, I do believe that it is important for a young girl to feel confident in the way that she perceives herself and her beauty; however, I do not agree with starting a child out at a young age with the pressure that she needs to alter her appearance to do so. Additionally, I believe that this toy is a precursor of what young girls will be subject to seeing in the media, on social media, when they see models in magazines, and actresses in movies. I understand that it is important to take into consideration the importance of imaginative play on a child’s development, and they are undoubtedly engaging in modeling behavior by imitating what they see their mother doing by playing with this toy. However, it is equally important to stress to the child that she is beautiful regardless of what she wears or how she looks. The idea should be instilled in little girls that they do not have to conform to society’s expectations of how a woman “should” look. If they want to wear make-up, then that is their decision, but it should be their decision alone and not because it was forced upon them when they were young.
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